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to the entertainment area (cinemas, restaurants).
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Expert comment Retail sales
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Consultant, at constant prices
Business Intelligence Hub & Consultancy

Tesco, exiting Poland, left a number of properties of 25.0

various sizes. The smaller ones were taken over by Netto, 20.0

while the larger ones were purchased by investors. Some 15.0

of them were taken over by operators of other 6

commercial formats (Leroy Merlin or Kaufland), while ‘o

others were acquired by investors with the purpose to '

transform them into retail parks. The example of such 000 i v vi v vii X R XE X BV v VEVIVIEIX X XX T IV Y VI VI

an approach is Cuprum Park, opened in Lubin in Q3 2022. -5.0

The architects applied quite an innovative solution here, -100

enabling the transformation of the hypermarket space -15.0

into a retail park. The space was cut open, like a Gordian 90,0

knot, in order to introduce a pedestrian-only zone P

between the shops, thus free from the immediate vicinity

of cars. Thanks to this, it was possible to locate more =00

large tenants (> 1,000 sgm). Source: Statistics Poland
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Density of modern retail stock in major agglomerations

(sgm of GLA/ 1,000 inhabitants)

Poznan

Density of modern retail

>pace tdz : Wroctaw
Density of shopping centres .

Katowice conurbation ——— Tricity

Krakow Warsaw

Source: BNP Paribas Real Estate Poland i
Szczecin

For a long time, the highest saturation indicators of modern retail space have been
observed in Poznan and Wroctaw agglomerations, where they are at the level

of 1047 sqm per 1000 inhabitants, whereas the lowest ones have been observe

in the Katowice conurbation and t6dz agglomerations area (704 sqm and 687 sqm
per 1000 inhabitants respectively).

Retail parks and galleries as complementary formats

The shopping center market in Poland has matured, which naturally forced

a slowdown in its further development. On the other hand, retail parks, which
gained momentum in the pandemic, still enjoy the growing interest of tenants,
who see the parks as an opportunity to develop their brands on markets smaller
than before. The offer of shopping centers and retail parks is not comparable

- they are two completely different formats. Retail parks are primarily a destination
for quick, everyday shopping, as well as a place for the development of discount
brands. While the customer of the shopping center is focused on a different type
of shopping, looking for a much wider offer, in addition to fashion, gastronomy and
entertainment. This allows us to conclude that shopping centers and retail parks
complement each other rather than compete. The continued popularity of retail
parks is evidenced by new openings in Q3 2022 - 60% of the space delivered

to the market was in the format of retail park, it is also the dominant format
under construction, accounting for more than 70% of the space being currently
under construction.
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Expert comment
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On the investment market, you can see and hear
that in the coming quarters there may be a return
to transactions in large retail facilities, which have
not been seen for over two years. Preliminary
purchase agreements signed for Galeria Andrychow
or Park Handlowy Matarnia in Gdansk are a visible
evidence of this fact. BIG Shopping Centers, an
investor from Israel, bought two shopping centers
in Poland: Galeria Andrychéw and Cuprum Park

in Lubin. The transaction amounts to EUR 65 million
and is the first investment of an Israeli company

in Poland. These transactions reflect BIG Shopping
Centers' plans to locate strategic assets in Eastern
Europe and the Balkans.

\acancy rate in shopping centers in H1 2020 - H1 2022
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The vacancy rate for 8 major agglomerations (Warsaw, Krakéw, £6dz, Poznan, Silesia,
Szczecin, Tricity, Wroctaw) at the end of H1 2022 amounted to 4.7%, which means its
decrease by 0.6 pp. compared to the same period last year. The largest drop in vacancy
rate y/y was recorded in Wroctaw. This was mainly due to the absorption of Tesco's
remaining space as well as Primark's lease of space in the Magnolia shopping center,
which intends to open its store there at the end of 2023.
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Uniglo enters Poland. Uniglo "Japanese Zara"
is the largest brand belonging to the Japanese
Fast Retailing holding. According to Brand
Finance statistics from 2022, Uniglo is the 10th
most valuable clothing brand in the world.

Value retailers are the most active tenants,
not only in retail parks. In the era of rising
prices, discount brands are quickly gaining
popularity, entering various commercial
segments.
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m Retail project on the map of Warsaw. Liebrecht
warehouses L
&wooD has started initial works over the
implementation of its latest investment
(42,000 sgm of office space and over
7,500 sgm of retail space).

67%
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