Economic forecasts for 2024
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éﬁ Unemployment rate | 5.6%
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= Astrongjirsthalf ofthe year for retail 1. Galeria Bawetnianka Befchatow 1. Nowa Sukcesja - reconstruction
= Shopping centre footfall and turnover on the rise

(21700 sqm, Gbb Invest) (46,000 sgm, Amush Investment

Trend Change y/y
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AT A GLANCGE 02 2023

= The Silver Generation takes over the market
= Retailers from the Baltic states and Ukraine debut on the Polish retail market
= New supplyis still dominated by retail parks

2. Weglin Retail Park, Lublin

(10,600 sqm, Interbud)

3. S1Dzierzoniow

Group, 02 2024)

2. Koszalin Power Center (38,000 sqm,

Karuzela Holding, Q1 2024)

3. Karuzela Biata Podlaska (24,000 sgm,

Wagesin
HH enterprise sector 12.5%

Inflation (CPI) 12.0%
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(8/][][] Sqml Sa”er) Karuze|a H0|d|ﬂU, 03 2[]23) i\c;glf;:(;:eSi:]attihseti;z;)r]‘t]‘écre(,%Nji,)Eurostat, BNP Paribas, as of June 2023,
Modem rBtai| StUCk* in majﬂr agglﬂmeratiﬂns -\g ab U Ut ]59 M Sqm The Polish retail market performed strongly during the first half of 2023,

— Y e R W— with approximately 150,000 sgm of new retail space coming on stream since
Warsaw I 2224500 EXl ST' N G R ETA' |' S PACE the beginning of the year. Of that total, more than 66,000 sqm was deliveredin
BB UUU Q2 2023. New openings were dominated by retail parks, with only one shopping
Katowice conurbation | 500,000 | / Sqm centre - Galeria Bawetnianka in Betchatow - opened in the period April-June
. 2023 after nearly 10 years since its construction began. According to data from
Tricity | 576 631 | +2 B% NEW SUPPLY 02 2023 Statistics Poland (GUS), retail sales for May 2023 (in constant prices) were down
. ) by 6.8% year-on-year and by 1% compared to April 2023, with the second quarter
oz S 220,115 | A\/ERAGE SHUPP”\lG of 2023 being the third quarterin a row with falling consumption. By contrast,
Wroctaw | s62.370 | CENTRE FUDTFALL NEW SPACE UNDEH shopping centre tenants saw (in current prices) a 9% increase year-on-year in
(ORCH: January 2022 lanuary 2023, Moncey-Suncy) turnover for April 2023, reveals data from the Polish Council of Shopping Centres
Krakow | 837.075 | * Modern retail space includes ' ' CU \ STR U Cﬂ U \ (PRCH), with growth reported across all retail formats. The best-performing
o Shotppi”g centrs, EUtLEt (tobe delvered tothe market by the end of 2024) categories were services (up by 30% in April year-on-year), F&B (+17.8%) and
todZ I 667224 abd free-standing retail 8 5(]/ ]5[] UUU Sam fashion (+10.2%). Despite this, the Polish retail market maintains its momentum.
Szczecin 441352 facilities. J/0 q Developer focus continues to be on retail parks in smaller cities amid the growth
' SHARE UF UNHNE SALES CHANGES |N FURMA‘[ in mixed-use projects which - on account of their complementary retail function
0 500,000 1,000,000 1,500,000 2,000,000 2,500,000 - are aligned with the concept of a 15-minute city. The trend is to marry
IN TOTAL RETAIL SALES & EXTENSION

Source: BNP Paribas Real Estate Poland

.=/ BNP PARIBAS
REAL ESTATE

(Statistics Poland: March 2023)

(to be delivered to the market by the end of 2024)

Real Estate for a changing world

revitalised historical spaces with a new urban fabric.
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Expert comment Retail sales Density of modern retail stock in major agglomerations
: change % yly, A-l- A GI-ANBE 02 2023 (sgm of G)iA/]cl,OOO inhabitants) J gg

K|&Ud|ﬂ Ukﬂﬁ at constant prices

Senior Consultant, Wroctaw

_ Business Intelligence Hub & Consultancy 2 0 2 3 Density of modern retail
space ‘15 :
The Polish retail market continues to excel despite 25.0 DZnsity o e e todz Poznan
unforeseen challenges in recent years: the COVID-19
pandemic and the war in Ukraine. Retail parks have 20.0
been a dominant retail format since the beginning of _ , -
2023, representing more than 65% of the total new retail 150 Katowice conurbation —— — Tricity
supply in the first half of the year, or approximately
100,000 sgm. New retail parks were delivered 10.0
throughout Poland, in small and medium-sized towns 48
and large cities alike. It is notable that towns with 50 18 Szcz6cin Warszawa
a population belgw 50,000 aLlso came onto tlhe radar 01 1 Source: GND T VNSRRI 1 ,
of developers, with new retail park completions 00 wwm w v vivivil ix X xixi 1 0 m WV oVivIvIEX X xiXi T O WV Krakow
in Ostrzeszéw and Dzierzoniéw. Alongside the growth 2021 2022 I2023
in retail parks, there is a growing momentum for -5.0 The highest retail space saturation rates have for long been seen in W_rocfayv and
discounters to continue to expand. Dealz, for instance, -5.0 Poznan_— they _current/y stan_d at 1,05_4 sqgm anf:l 1,,050 sqgm per 1,000 inhabitants,
100 -13 respectively, with the lowest in Katowice and £6dz — 710 sqm and 696 sqm per

has recently announced its plan to double the number

1,000 inhabitants, respectively.
of stores to 340 by the end of 2023.

Source: Statistics Poland

Share of internet sales in retail sales

(in %; constant prices, 2021-2023)

B The Silver Generation takes over the market

——Food, beverages and tobacco products ) .. .
>0 . . . According to data from Statistics Poland, people aged 65+ will account for 23.2%
Pharmaceuticals, cosmetics, orthopaedic equipment

45 —Textiles, clothing footwear of the Polish population by 2035 and for 32.7% in 2050. The percentage of those

’ ' aged 85+ will increase from 3.1% to 6.1%. The Silver Generation, i.e. people above 65,
is a growing consumer demographic. Many seniors moved online during the pandemic.
Data from Statistics Poland shows that 86% of the Silver Generation are everyday
30 internet users. According to “Silver Generation in E-commerce 2022", a report from

40 — Furniture, radio, TV and household appliances

35 Newspapers, books, other sale in specialized stores

- —/\/\ the E-business Women Foundation (Fundacja Kobiety e-biznesu), a majority of seniors
‘/\\/_/\/\/, surfing the internet use online banking (58%), shop online (55%), and manage emails
20 — (52%) and social media accounts. As a result, both companies and industries focusing
15 o8 108 Moo W g . 19 on the needs of the elderly will experience rapid growth in the coming decades.
. M o g4 79 84 84/\’\ 94 89 89 85 g4 89 Bw_g 87 86 g1 85 Senior citizens are a considerably more demanding demographic of shoppers
who - due to age and age-related limitations - frequently need more time to make

> a purchase decision and more detailed information and assistance from in-store staff.

0 Seniors who represent a growing demographic with significant buying power are also

Ve Ve Ve Vi il X X X X v VeV Ve vie i X X Xl L frequently referred to in the context of a “silver economy” or even a “silver tsunami”.
2021 2022 2023

Source: Statistics Poland
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Expert comment

The Polish retail market has become an attractive
location for CEE companies in recent months,
with brands from the Baltic states and Ukraine
planning to expand into Poland. For retailers from
such countries as Lithuania, Latvia and Estonia,
Polandis a natural destination on account of its
geopolitical stability and cultural affinity. Most

are targeting large established shoppingcentres.
Newcomers include the Lithuanian-based brand
Candy POPR, which will openits first storesin
Warsaw's Ztote Tarasy and Westfield Mokotow

in late July, and the Ukrainian fashionretailer
Solmar, which has chosen the Posnania shopping
centre forits debut in Poland.

Investment market in the segment of retail parks

Investment volume in the retail park segment Capitalization rates for the retail park
in the period 2019-2023 segment in 2019-2023
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Source: BNP Paribas Real Estate Poland

Retail investment volumes for 2023 are rather unlikely to match 2022's level.
Looking forward, the renewed momentum after the pandemic in 2021 is expected
to weaken. Retail parks will remain an important part of the retail sector

and will continue to attract investors.
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Modern retail space by age
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Source: BNP Paribas Real Estate Poland
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Modern retail space by format

Source: BNP Paribas Real Estate Poland

Auchan Polska has opened its first innovative
self-service Auchan GO store in Warsaw. The
new, cashier-free store is open 24/7.

m Traditional Drone-delivery services mark the next step in

The fast-food chain Popeyes has entered
Poland. It launched its first restaurant in
Wroctaw and will open another one in Ztote
Tarasy in Warsaw in the coming weeks.

m Retail park

m Retail More than 250 Biedronka stores in tourist
warehouses \ . . . U, .
destinations in Pomerania, in the mountains
66% and Masuria switched to summer holiday

operating hours, with some open
24 hours a day.

Real Estate for a changing world

izsfri;ng the expansion of online retailers. This type of
services has been recently tested by Zabka Jush.

Outlet

centres
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